;;'-'I

=

d

--F
1
i
- —
W " - - _—
.'l - - -.
i 5 ik . x
& 4 =J= E1 Pt —.
- ?F_. - .__-I
" &
i
L ]
-

._ —
Ellﬂth‘mrl'.
AL I
! i -
N
s

{5 vl

-
- =

L i

1 e

—

]

'5 | ll'_l"'
— " " % i 3 t‘r‘
SR e Y]

— T —e e S ——
—-. } & -‘ = - - =
E e i _=E

.

. st —»
-.-—.-_:+ — aﬂ.
3 ¥ -
— = | i
= l ‘A N T .
2 w =l :ri ' EJ

e

ol Bl ..,: r:,",‘,_,': I'.‘ll : * L . .
15 55 15 (S STE )

t; I
- b e g S




THANK YOU FOR VOTING US
N°1 OUT-OF-HOME MEDIA COMPANY IN
SINGAPORE 9 TIMES IN 11 YEARS

HUAWEI

A STEP AHEAD

Revolutionary Smartphone Experience

HUAWEI Mate 9

CO-ENGINEERED WITH Jica

Bore fasl 52:"'?'5" “"-"'3' : HUAWEI SUPERCHARGE -
GET A DAY'S USE* FROM 20 MINUTES CHAR
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OUR HOME, OUR BEER.
#UNCAGEREUNIONS
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Tiger Beer Makes Reunions Count

Tiger Beer ran a Chinese New Year campaign, ‘Make Reunions Count’ at
Changi Airport. For the first time, a large scale campaign with on-ground
activation was mobilized at the airport. The campaign created the genial
spirit of homecoming through the on-ground activation inclusive of 100
complimentary taxi rides to facilitate reunions; in addition, the campaign
maximised their reach to arrival passengers through extensive exposure

with static and digital advertisements at multiple touchpoints with long
dwelling time.
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Tiger Beer

Advertising Site

Changi Airport, Terminal 2
Baggage Carousel Lightbox
(Above)

Changi Airport, All Terminals
Digital Welcome Network
(Right)

OUR HOME, OUR BEER.
FUNCAGEREUNIONS

Campaign Period

December 2016
to February 2017



To accompany the on-ground activation, Tiger Beer collaborated with
JCDecaux to set up advertisements at Terminal 2's carpark where the
fleet of complimentary taxis awaited, providing passengers with an
Immersive festive experience.




Tiger Beer

Advertising Site

Changi Airport, Terminal 2
Baggage Claim Impact Wall
(Above)

Changi Airport, Terminal 2
Carpark Entrance Sticker Wrap

(Right)

Campaign Period

December 2016
to February 2017 (Above)

January 2017 (Right)

THIS CHINESE NEW YEAR,
- MAKE REUNIONS COUNT.
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Tiger Beer

Advertising Site

Changi Airport, Terminal 2
On-ground Activation

Campaign Period
January 2017







Tiger Beer

Advertising Site

Changi Airport, Terminal 2
Taxi Sticker Wrap (Above)
Changi Airport, All Terminals

Lift Door Sticker Wrap
(Right)

Campaign Period
January 2017
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MAKE REUNIONS COUNT

THIS CHINESE NEW YEA
MAKE REUNIONS CosRT”




BURBERRY

BHBLEBERRARY
HURBITARY
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New Year, New Burberry

Burberry promoted their Chinese New Year collection of perfumes,
cosmetics and accessories on our digital screens in the duty free area.
The advertising visuals were tagged with a Chinese New Year greeting to
passengers.

The brand enticed all passengers travelling through the airport as well as
accompanied the celebratory atmosphere in the transit area. In addition,
Burberry also appealed to the chinese passengers traveling during the



JCDecaux

BURBERRY

PR

JCDecaux

Advertising

Changi Airport, All Terminals
Digital Duty Free Network

Bagedaegendaiiraadiin
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festive period, promoting their fashion collaboration with pop star Kris
Wu. The campaign was displayed on the lightboxes in the Terminal 3
retall transit area to encourage sales and awareness amongst

passengers.
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SUPERCHARGE
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1 LAB TEST RESULTS. NORMAL USE BATTERY LIFE DEPENDS ON ACTUAL USAGE SITURS
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The Beauty of Selt-Detense.
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The Beauty ot
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REEDOM IS KNQ
NYWHEREINT

FREEDOM IS KNOWING YOU ARE SAFE
ANYWHERE IN THE WORLD

Keep your If your card is lost or stolen,
number with you you can call to request for an

for emergencies.
and receive it within 48 hours.

TAKE CONTROL. LIVE FREELY.

Contact your card issuer for assistance while travelling. mastercard.

Ride the wave. Lose yourself in your odventures.
Cwen if your card is lost or stolen,
help is just o call away.

TAKE CONTROL LIVE FREELY.
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VING YOU ARE SAFE < - -
1ERE IN THE WORLD

wave. Lose yourself in your adventures. *'
Even if your card is lost or stolen,
help is just a call away.

TAKE CONTROL. LIVE FREELY.

Contact your card issuer foi
assistance while travelling.

mastercard
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Singaporeans /PRs/ N\l
APEC / Aircrew
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Look to Britain for worl@
medicalresearch. A4

L

Four of the
clinical and heal
Why don't you t&

Look to Britain forw
medical research. .
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British brains
transferming lives.
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N1 WORLDWIDE IN OUTDOOR ADVERTISING

T: +65 6333 6639 | F: +65 6333 6177
M: sales@jcdecaux.com.sg | www.jcdecaux.com.sg




