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Marketing's annual report looks at the media companies which
have won over marketers' hearts when it comes to launching
their latest campaigns to target the Singapore public.
From newspapers, TV, radio and magazines to out-of-home
- here are the leaders in the Singapore media scene.
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HOW DID WE ACHIEVE THIS?

The Madia of the Year Rankings wera derivad from questions in Marketing's annual Media
Spend Benchmarking Survey. Marketing employed an online questionnaire and surveyed
ts database of client advertisers and marketing services agency professionals. All answees
given by respondents were considered by Marketing when finalising the rankings.

QUALITY RECIPIENTS AND RESPONDENTS
With more than 900 respondents participating in this year's survey, the reéssarch
gathered haolistic and up-to-data feedback from advertising decision-makars and
influencers and agency professionals from various marketing services:
One hundred per cant of our respondents were manager-level decision-makers,
with more than 20% from the most senlor ranks of clisnt advertizers and another 27% were
VPe or diractor-level marketers,

I'he majority of the respondents from the agency side were CEOs, MDs and GMs (47%),
43% were marketing personnel and 10% creative and media pessonnel.
Advertisers from major and local international banks, FMOCG companies, property and
construction, as well as those from travel and hospitalty companiss participated in the
survey. Agency professionals across the marksating spactrum were also well-reprasented,
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Finishing top this vyear JCDeocaux
Singapore, which clinched the exclusive saven-
year bus sheller concession In Fabruary,
marking its retumn to bus shelter acvertising
t also anchors its presence island-wide by
complementing exsting platforms in malls,
bliboards, cinemas and the arport. McDonald's
came on board as the launch advertiser in May
for the sland-wide bus shaltar networks.
JCDecaux also launchad VIOOH, a global
ndependent automated planning and trading
platiorm designed to accelerate growth of OOH
advertising and connect the Industry 1o the

programmatic dgital ecosystem. VIOOH is an
integrated platform that provides automation
and offers programmatic trading for media
sellers and buyers, optimising campalgns using
data and technology to improve the targsting
and the effectivenass of campaigns. Mearwhile,
JCDecaux's commitment to Innovation ed it to
upgrade its existing platforms such as tha Digital
Dragon's Tail at ION Orchard.

Some of Its kay advertisers Include

Estée Lauder, Shisekio, Martell, ABB, United
International Pictures, UOE, Standard Chartered
and Marina Bay Sands.

Its st of clents include National Hertage

Singapors. In the past yaar, it appointed Lindy
Chan as head of sales, overseaing ravenue,
reputation and relationships for Clear Channsl
Singapore. She has over 20 years of media
sales expernence acourmulated through local
and regicnal roles with companies such as
Singapors Praas Holdings, BBC Woarldwide and
Meadiacorp.

Some of the key campaigns Claar Channel
ran in the past year include Heinekan's "Gift-
O-Rater®, Coca-Cola's "#Cokebrsakb" and
Mondelez’s “Orao Thin Lamon®

Board, Rad Bull, Knorr, Carlsbarg, Tigar Beer,
McDonaid's and Mondelez

Recently, it rolled out a new goal-based
approach to buying digital out-of-homs,
Play+, mimicking the ease and flexibility of
online ad-buying. Play+ allows advertisers 1o
buy guarantsed geals and not just locations,
deliver campaigns from one week 10 just one
day, & well as Increased flexibiity where
advertisers wil have a sulte of add-on solutions
to choose from. Play+ is powered by audiance
undarstanding video analytica system LEX|
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