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Grab a taxi with
All day, every da
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Reach out to your specific target audience with our premium advertising
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Pointing in the Right Direction

Japanese One-Stop Shop Tokyu Hands ran a campaign at our advertising
site strategically located at the entrance of Suntec City to promote the
opening of their new store in the mall. The premium site was unmissable to
shoppers as well as commuters travelling to and from Esplanade station,

directing traffic to the store.
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Advertising Site

Suntec City
Taxi Stands
Towers 1 to 4

Campaign Period

October 2016
to November 2016
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DRY RISER

FIRE HOSE REEY







Bandai Namco

Entertainment

Advertising Site

Suntec City
Escalator Bulkhead

Campaign Period
October 2016



B]EN'HUR

BROTHER AGAINST BROTHER.
SLAVE AGAINST EMPIRE.

FINISH

& CINEMAS AUG 18

Get innovative and impress your audience to achieve high brand recall
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Ben-Hur Races Hearts with
Sequential Creative

United International Pictures was the first advertiser to run an innovative sequential
creative campaign at CityLink Mall’s Digital Walkway to promote the historical action
movie, Ben-Hur.

The campaign dominated the entire 45m walkway at CityLink Mall, with sticker bleed
and sequential creative presented through 7 digital screens.



The digital screens began with the movie trailer, followed by
the movie quote ‘First to finish, last to die’ displayed with each
word on individual screens before the chariot broke through
the first screen to the last, engaging shoppers and commuters
in the heart-racing chariot race.

Ben-Hur

Advertising Site

Citylink Mall
Digital Walkway

Campaign Period
August 2016
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N°1 WORLDWIDE IN OUTDOOR ADVERTISING

T: +65 63336639 | F:+6563336177
M: sales@jcdecaux.com.sg | www.jcdecaux.com.sg



