


THANK YOU FOR VOTING US
N°1 OUT-OF-HOME MEDIA COMPANY IN
SINGAPORE 8 TIMES IN 10 YEARS
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Advertise on our platforms to achieve high brand recall and drive traffic to s
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A refreshed design from Montblanc

To generate audience awareness about their redesigned fragrance for men,
“Legend Spirit”, Montblanc displayed their campaign on the Retail Bridge
Wrap in Terminal 1. The close proximity of the campaign to the perfume and
cosmetics store effectively increased passenger traffic.,



Montblanc

Advertising Site
Changi Airport, Terminal 1
Retail Bridge Wrap

Campaign Period
May 2016



Hugo Boss sets itself up for
success

Hugo Boss booked the Retail Bridge Wrap in Terminal 1 to promote their
new fragrance “Hugo Boss Unlimited”. This was to strategically drive traffic
to the perfume and cosmetics store. Additionally, it was booked in
conjunction with the #SUCCESSISMADE STADIUM located in the central

piazza to extend advertising coverage.



SUCCESS ISN'T BORN. IT'S MADE.
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Advertising Site
Changi Airport, Terminal 1
Retail Bridge Wrap

Campaign Period

April 2016
to May 2016
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Procter & Gamble’s SK-II

empowers women

Luxury skincare brand SK-Il advertised “#changedestiny”, an ongoing
global campaign, on the Digital Duty Free Network. Spread across all
three terminals and located near perfume and cosmetic stores, the
network allowed optimized reach and brand recall.
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GIFT TO CHANGE DESTINY
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Advertising Site
Changi Airport, All Terminals

Digital Duty Free Network

Campaign Period

March 2016
to May 2016



Lacoste sports their new collection

Lacoste has opened its stores in all three terminals. The brand combined
the strength of the Digital Duty Free Network, and the premium King-size
Lightbox to create brand awareness and drive passengers to their stores.
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Advertising Site
Changi Airport, Terminal 3
Kingsize Lightbox

Campaign Period

May 2016
to August 2016



LACOSTE =

LIFE 15 A BEAUTIFUL SPORT
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Advertising Site

Changi Airport, All Terminals
Digital Welcome Network
70" MUPIs

Campaign Period
May 2016




J I||I|||IIII ll IIII||||I||I|I |
fill i

Hennessy makes its debut at
Changi Airport

Hennessy, LVMH-owned cognac maker, showcased their Hennessy X.0.
with a kaleidoscopic advertisement for the first time, at Terminal 3. The
impactful King-size Lightbox also acted as an extension to the wines and
spirits store, improving customer traffic. To reinforce ad recall through
repeated exposure, the brand extended its visuals on the Digital Network
Domination across all three Terminals.
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Advertising Site
Changi Airport, Terminal 3
Kingsize Lightbox

'i,%- ;'l ‘mi*’#i X ﬁ‘w* m

Campaign Period

March 2016
to April 2016






SWEET NOTES
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Advertising Site

Changi Airport, All Terminals
Digital Network Domination
70" MUPIs

Campaign Period

June 2016
to August 2016



A GLOBAL EXCLUSIVE
LAUMCH

Chily m Changi Airpore
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The Balvenie treats travellers to an

exclusive experience

The Balvenie, owned by Wiliam Grant & Sons, first launched their new
21-year old Madeira Cask with an exclusive event at the Terminal 1 Central
Piazza. Their advertisement was displayed on the Terminal 1 Digital Network,
comprising 23 screens located at key touchpoints, to promote their event
and bolster sales.



Advertising Site

Changi Airport, Terminal 1
Digital Welcoma Network
70" MUPIs

Campaign Period

March 2016
to April 2016
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GLOBAL INVESTMENT MANAGENENT
HAS A NEW NANE.
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THALES
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Bank of China Credit Card
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Enjoy the World with BOC Credit Card
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the World with BOC Credit Card
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the Perfect Asset to Invest in
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N1 WORLDWIDE IN OUTDOOR ADVERTISING

T: +65 6333 6639 | F: +656333 6177
M: sales@jcdecaux.com.sqg | www.jcdecaux.com.sg



